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Versatile Sustainability Report Design Principles INTRODUCTION

Companies who elect to create sustainability reports in-house are often faced with competing deadlines, 
limited resources and a lack of subject matter expertise around storytelling and critical design principles. 
While often considered a way to “make things look pretty,” the truth is that design is a strategic tool  
that helps readership, engagement and retention. Through advanced design applications such as data 
visualization techniques, use of intuitive iconography, typography and color, choiceful design can make 
sustainability report content easy to read, easy to navigate and easy to digest. 

Ultimately, strategic design enables companies to make complex sustainability report data simple to 
understand and the narrative clear, concise and quick to absorb. 

Undertaking  

Sustainability Report  

Design is no  

small feat.
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  White  
space
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  Content  
organiztion

  Intuitive  
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  Visual 
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Versatile Sustainability Report Design Principles INTRODUCTION


Aligning the look and feel  
to your corporate brand  
can communicate a key 
concept or theme for 
the year.


Architecting the reporting 
structure in a way that 
makes it easy to read  
and find what you’re  
looking for. 


Presenting the story  
and data in a way that 
is understandable and 
digestible — bringing 
clarity through visual 
appeal. 

With more than 90 percent of S&P 500 companies publishing some form of a sustainability report, 
the need for more turnkey, efficient and better sustainability report design has become imperative. 
Based on our experience in creating over 50 sustainability reports and 100s of annual reports for 
Fortune 100 and public and privately held companies, the following pages outline what we consider 
the most important design principles and best practices to leverage in your reporting. Our hope is 
that you can use these ideas and themes to evolve your reporting and find inspiration on how to 
present complex data and your sustainability story in a compelling way.

Balancing BRAND, CONTENT and DESIGN will enable enable better engagement and user experience.



Versatile Sustainability Report Design Principles 1  SUSTAINABILITY REPORT FORMAT
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  One Reports

  Web & Microsites  Printed

  PDF

Determining your sustainability report 
format is a critical decision to make in 
upfront planning because it has budget  
and timing implications and impacts  
how your report is organized, written  
and designed. Gone are the days when  
sustainability reports were produced  
as a print-only medium. Now, there  
is typically a combination of formats  
culminating in an online presence.

Sustainability Report 

format 

What 

FORMAT 

works best?



  PDF
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2022 Performance Highlights

100%
Conducted handheld  

camera methane  
monitoring on 100%  

of compressor stations  
and gas plants 

26k miles
Doubled our aerial methane 
detection survey coverage  

to over 26,000 miles  
of gathering pipelines  

and 268 facilities*

 21% 
Reduced flaring intensity 
from emission events in 

the Permian by 21%*

 42% 
42% reduction in absolute  

methane emissions  
(as reported to the EPA)* 

0.1 MMT
Reduced absolute CO2e  

for legacy Targa assets by 
0.1 MMT despite growth*  25% 

Reduced number  
of reportable emission 

events by 25%*

Evaluated 6 fixed  
methane monitoring 

technologies  
in preparation  
for 2023 pilot

Participated in  
Colorado State University 
compressor engine study 

on methane slip

Initiated permitting for 
multiple carbon capture 

and storage facilities

Concho Valley Solar  
project started  

delivery of renewable 
electricity

*Highlights represent 2022 performance over base year of 2021

Contents

Foreword +

Environmental 16

2022 Performance Highlights 17

Environmental Management 18

Greenhouse Gas Emissions 20

GHG Emissions Performance 21

Avoided Emissions from  
Electric Compression 22

Methane Management Plan 23

Methane Emissions Performance 24

Air Quality 27

Focus on Flaring 28

Water Management  32

Waste Management  33

Biodiversity and Land Stewardship  34

Spill Prevention and Response 37

Safety +

Social +

Governance +

Data & Disclosures +

Forward-looking Statements

Targa Resources 
2022 Sustainability Report

›‹Environmental 17

Versatile Sustainability Report Design Principles 1  SUSTAINABILITY REPORT FORMAT

Reports continue to  
be produced and posted 
online as navigable PDFs. 
Some companies elect  
to create a downloadable 
PDF either in its entirety  
or available to download  
 
 
 
 
 
 
in sections so that viewers 
can access their own PDF 
based on their interests. 
Best practice for these is  
a user-friendly horizontal 
format that includes a  
linked table of contents so 
that viewers can navigate 
through the book with one 
click vs. scrolling. Ensure 
files are optimized for web 
download time and legibility. 

Safety

Safety is a core value at Targa. We know that our success  
as a company hinges on our ability to protect our workforce  
and the public and to maintain the integrity of our assets.  
We promote a safety-first culture and operate our assets  
in a way that continuously exceeds industry standards.  
Our goal is for everyone to return home safely at the end  
of every day.
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Energy  
for Our Future
2022 ANNUAL SUSTAINABILIT Y REPORT

Energy for Our Future

As a leading midstream energy provider, 
Targa is proud to help meet the world’s 
growing demand for reliable, affordable, 
less carbon-intensive fuel and feedstocks.

Additional Resources

The publicly available documents  
are linked below and supplement the 
information provided in this Report.

� 2023 Proxy Statement

� Code of Conduct

� Supplier Code of Conduct

� Corporate Governance Guidelines

� Code of Ethics

� Audit Committee Charter

� Compensation Committee Charter

�  Nominating & Governance  
Committee Charter

� Sustainability Committee Charter

� Risk Management Committee Charter

� Targa Policies
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  Printed

Most companies elect not to 
print hard copies; however,  
for those that do, they will 
typically print a limited 
digital quantity. Those  
hard copies might be used for 
board and investor meetings, 
commercial/sales, community 
relations, recruiting or market-
ing purposes. The tactic of 
printing reports is important  
to examine as it can be  
perceived to run contrary  
to sustainability principles —
utilizing recycled paper or 
adhering to sustainably- 
sourced chain of custody 
certification is a good practice 
in printing scenarios. 

XX% Total Recycled Fiber

XX% Total Recycled Fiber

9

Color of the logo and 
‘Forests For All Forever’ 
marks

Logo

A)

B)

C)

D)

E)

F)

Label ‘Forests For All Forever’ marks

Dark Green: Pantone 626C, Light Green: Pantone 368C

®

The Sustainability  
Forestry Initiative 

Forestry Stewardship 
Council Chain of 

Custody 

Reduce,  
Re-use, Recycle

Green Seal Environmental  
Impact Calculators 
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  Web & Microsites

Online reports allow  
for dynamic interactivity 
enabling viewers to pull  
the specific information 
they’re looking for which 
enables better analysis  
and comparability.  
It is a platform for robust  
and engaging content such  
as videos, interactive data  
analytics tools and maps or 
gamification. The initial site 
build is an investment as it is 
generally resource intensive 
requiring a lot more “hands”  
to get it produced; however, 
once built, the framework can 
be updated for future reports. 

Shockingly, we are not seeing  
a lot of effort focused toward  
the development of these 

 
 
 
 
 
 
 
 
 
 
 

 
online formats. We believe 
this will and should become 
more popular — allowing 
companies to utilize a consis-
tent design and structure  
year over year while having 
the ability to update content 
on a regular basis if desired.



Europe is leaps and bounds 
ahead of the U.S. in “one 
reporting” — the combina-
tion of financial and ESG 
disclosures. To date, we  
only have two clients that 
produce a consolidated report. 
It requires the timeliness of 

data collection and verifica-
tion in line with SEC deadlines 
for corporate annual IR filings.  
We expect to see more of  
this approach in the coming 
years as the SEC’s proposal is 
ratified and rolled out. In the 
interim, we are helping clients 
create design and content 
alignment between their 
sustainability report and  
Proxy — utilizing creative 
assets across both.

Versatile Sustainability Report Design Principles 1  SUSTAINABILITY REPORT FORMAT

© Savage Brands  //  09

  One Reports

Environmental, Social and
Governance Highlights

17 18 19

1,
11

6

89
6

81
3

Patents
Granted
Per Year
U.S.

17 18 19

43
,7

92

47
,1

45

44
,7

29

Code of Business
Conduct Training
Employees
who completed
training

17 18 19

9,
18

7

9,
17

9

8,
54

3

Advanced
Anti-Corruption
Training
Employees
who completed
training

Governance

17 18 19

0.
03

0.
05

0.
04

Recordable
Environmental
Incident Rate
per 200,000
hours worked

17 18 19

$3
2.

7

$3
8.

5

$4
6.

5

Health, Safety
and Environment
(HSE) Fines
& Penalties
thousand
USD

17 18 19

67
,7

31

70
,2

85

26
,8

90
*

Energy
Consumption
thousand
gigajoule (GJ)

* 2018 and 2019 energy
data was collected
using a revised
collection and analysis
methodology. 2017
data was not updated
per this revised
methodology.

Environmental

17 18 19

$1
,9

50
,4

42

$1
,9

76
,3

68

$2
,1

15
,7

31

Charitable
Giving
USD

17 18 19

20
%

17
%

14
%

Female Directors/
Senior Managers
percent of all
Directors/Senior
Management

17 18 19

$7
80

$7
90

$9
37

Spend with
Small and
Diverse
Suppliers
million USD

Social

17 18 19

0.
11

0.
13

0.
20

0.
12

Lost-Time
Incident Rate
per 200,000
hours worked

■ 2019 Q3 year-to-date
(YTD) International
Association of Drilling
Contractors (IADC)
industry average

17 18 19

0.
29

0.
41

0.
68

0.
37

Total Recordable
Incident Rate
per 200,000
hours worked

■ 2019 Q3 year-to-date
(YTD) International
Association of Drilling
Contractors (IADC)
industry average

17 18 19

1,
91

9,
96

1

2,
80

0,
04

9

1,
49

6,
57

6

Hours of
HSE Training
Completed

Safety

27% 35% 5% $1.95B
Total Recordable Incidents decreased
by 27 percent from 2018

USD spent on charitable givingNon-productive time (NPT) rate
decreased 35 percent in the last
five years

Reduction in Scope 1 and 2 GHG
emissions (TCO2e) from 2018 to 2019

USD
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Financial Highlights

Total Revenue
billion USD

■ North America 53%
■ Latin America 10%
■ Europe/Africa/CIS 15%
■ Middle East/Asia 22%

$22.4B
USD

17

$9
.1

$1
1.

6

18

$9
.6

$1
4.

4

19

$1
0.

5
$1

1.
9

North America vs. 
International Revenue
billion USD

■ North America
■ International

17

$1
.4

$2
.5

18

$2
.0

$3
.2

19

$1
.5

$2
.4

Cash Flow Execution
billion USD

■ Operating Cash Flow
■ Capital Expenditures

17 18 19

$0
.7

$1
.0

$0
.6

Shareholder
Returns
billion USD

■ Share 
 Repurchases
■ Dividends

Halliburton generated USD 22.4 billion 
of total Company revenue in 2019,  
with 53 percent attributable to North 
America and 47 percent attributable  
to our international operations. 

Market dynamics were challenging 
in North America in 2019, but our 
international business continued 
steady revenue growth, outpacing 
the international rig count for the 
second year in a row.

Halliburton continuously focuses  
on returning capital to shareholders. 
Over the past three years, we  
have returned approximately USD  
2.4 billion to shareholders through 
share repurchases and dividends.

Halliburton generated over USD 900 
million of free cash flow* in 2019, 
demonstrating our ability to generate 
consistent free cash flow in different 
business environments. 
* Management believes that free cash flow – defined  

as “operating cash flows” less “capital expenditures” 
– is an important liquidity measure, and that it is  
useful to investors and management for assessing  
the Company’s ability to generate cash.

2019 Annual & Sustainability Report  1

Millions of U.S. dollars (USD) and shares, except per share data   20171  20181  20191

Revenue  $ 20,620 $ 23,995 $ 22,408

Total Operating Expenses $ (19,246) $ (21,528) $ (22,856) 

Operating Income (Loss)  $ 1,374 $ 2,467 $ (448)

Income (Loss) Before Taxes $ 682 $ 1,814 $ (1,122)

Amounts Attributable to Company Shareholders:

 Net Income (Loss) from  
  Continuing Operations  $ (444) $ 1,656  $ (1,131)

 Diluted Income Per Share from  
  Continuing Operations $ (0.51) $ 1.89 $ (1.29)

Cash Dividends Per Share  $ 0.72 $ 0.72 $ 0.72

Diluted Common Shares Outstanding   870  877  875

Net Working Capital2  $ 5,915 $ 6,349 $ 6,334

Total Assets $ 25,085 $ 25,982 $ 25,377

Total Debt  $ 10,942 $ 10,344 $ 10,327

Total Shareholders’ Equity $ 8,349 $ 9,544 $ 8,025

Cash Flows from Operating Activities $ 2,468 $ 3,157 $ 2,445

Capital Expenditures  $ 1,373 $ 2,026 $ 1,530

Depreciation, Depletion and Amortization  $ 1,556 $ 1,606 $ 1,625

Total Capitalization3  $ 19,291 $ 19,888 $ 18,352

Debt to Total Capitalization4   57%  52%  56%

1 Reported results during these periods  
include impairments and other charges  
of USD 2.5 billion for the year ended  
December 31, 2019; USD 265 million for  
the year ended December 31, 2018; and  
USD 647 million for the year ended  
December 31, 2017.

2  Working capital is defined as total current  
assets less total current liabilities.

3 Total capitalization is defined as total debt  
plus total shareholders’ equity.

4  Debt to total capitalization is defined as  
the total debt divided by the sum of total  
debt plus total shareholders’ equity. 
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International 
2019 saw a continued broad-based international recovery across multiple geographies, primarily driven by 
land and shallow-water operations. This was the second consecutive year of international rig count growth, 
and the second year in a row that Halliburton outperformed it.

This underscores the fact that Halliburton entered this international recovery as a much stronger competitor. 
We made substantial investments to grow our physical footprint in the international markets in the years prior 
to the downturn, and we are now reaping the benefits of being present to win where it matters. Additionally, 
we have increased the market opportunities in which we can compete by closing technology gaps in key 
services, such as directional drilling, logging while drilling, openhole wireline and testing. 

Both of our divisions meaningfully contributed to our international growth in 2019. Completion and 
Production led the charge with a 13 percent expansion due to higher activity in mature fields in Europe  
and also in unconventionals in Argentina, the United Arab Emirates, and Australia. Drilling and Evaluation 
grew international revenues 8 percent, as we increased activity levels in all markets – specifically in 
Norway, Mexico, China, and Nigeria.

In 2019, 35 percent of the Company’s international revenue came from offshore projects. The offshore 
markets are seeing more integrated projects this cycle, and this makes our Project Management  
organization an important contributor to future international growth. Halliburton achieved large integrated 
offshore project wins in Brazil, Senegal and Kuwait in 2019 that will continue to support our international 
activity in 2020 and beyond.  

In 2019, we took significant steps to grow the international presence of our artificial lift and specialty 
chemicals businesses. We started construction of a chemical manufacturing plant in Saudi Arabia, and 
opened an electric submersible pump (ESP) repair facility in the Middle East – all with a focus on increasing 
our share of services per well in the international mature fields markets. 

In 2020, we will continue to drive returns in the international markets. We have a solid project portfolio  
that we are executing on today. As equipment supply tightens in certain markets, we are re-allocating tools 
to the best returning opportunities. Exercising capital and pricing discipline across all geographies, we 
believe, will allow Halliburton to deliver rational, returns-driven improvements in international markets.

Grew revenue 10 percent  
year over year 

Delivered top line growth in  
every international region

Outgrew international rig count  
for the second year in a row

97292halD2R3.indd   12 4/16/20   11:25 AM

Transparency

74

43,792

9,187

1,43380
36 57

91Stakeholders identified for  
the 2019 ESG Materiality 

Update Survey

Employees completed  
Code of Business Conduct training

Employees completed training 
on high-risk countries

Employees completed 
advanced anti-corruption 

training

Topics covered by  
the survey

Local Ethics Officers

Internal assurance  
audits performed

Procurement 
spend with 
suppliers in the 
region where 
operational 
activity took  
place

%
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Aligning ESG and financial 
data collection is a must  
with “one reporting”.



We know now that rating 
agency bots are scraping 
our reports for their own 
interpretation and reporting. 
Through automation and AI, 
bots are looking at a com-
pany’s YOY performance as 
well as peer comparisons. 
Their algorithms lack the 
ability to track data embed-
ded within graphics so it is 
critical to include key data 
you want bots to pick up in 
the report narrative. With 
an increasing focus on ESG 
data factoring into a compa-
ny’s valuation and access to 

capital, it is essential to 
appeal and be accessible to 
both bots and humans.

BOT Scraping

Versatile Sustainability Report Design Principles 1  SUSTAINABILITY REPORT FORMAT
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I N T R O D U C T I O N    •    G L O B A L  E N E R G Y  P E R S P E C T I V E    •    C L I M AT E  C H A N G E    •    I N T E G R AT E D  E S G  P R O G R A M    •    P O R T F O L I O  C O M P A N Y  P E R F O R M A N C E    •    P O R T F O L I O  C O M P A N Y  C A S E  S T U D I E S    •    C O R P O R AT E  D I S C L O S U R E SQUANTUM ENERGY PARTNERS

2021 ENVIRONMENTAL, SOCIAL & GOVERNANCE REPORT     9

GLOBAL ENERGY PERSPECTIVE

Global Energy Consumption1

Q BTU

� Oil � Natural Gas � Coal � Nuclear � Biofuels � Renewables

1960

186

1990

388

2020

602

2050*

886

9.77.95.23.0 World Population (Bn)

Percent of Energy 
Mix in 2050

26.5%

19.9%

3.7%

2.7%

21.8%

25.4%

* Projections

Illustrative annual CO2e emissions in 20502

Gigatons

A Baseline in 2020
B Rising Population

C Economic Development
D 2050 (without intervention)

E Limit to 2.0°C by 2050
F Limit to 1.5°C by 2050

A

51

B

9

C

23

D

83

E

(49)

F

(34)

� Baseline � Increase in CO2 � Decrease in CO2

The Modern ESG Challenge –  
Dueling Objectives of “E” and “S” 
Access to low-cost, abundant, reliable energy allows  
countries to prosper and is critical for billions of people to 
potentially escape energy poverty and improve their quality  
of life. However, increased energy use results in additional 
emissions and there is currently not a readily available replace-
ment for the 80% of global energy that is supplied by fossil 
fuels today. At current global emission and energy consump-
tion levels, it is estimated that the world will surpass key  
ceiling targets of 1.5 degrees of warming by 2032 and  
2.0 degrees of warming by 2055. Therefore, we must find  
a way to significantly reduce emissions without impairing  
the availability of low-cost, reliable energy.

Massive new investments in renewable power generation  
and transmission are critical elements of the global decarbon-
ization effort. The IEA estimates a successful energy transition 
will require over $100 trillion of capital and many decades to 
complete. In the interim, the development of environmentally 
and socially conscious energy production and carbon capture 
and storage will be required at a global scale. Ultimately, a suc-
cessful and equitable transition will require an unprecedented 
amount of global coordination, regulation, technological 
advancements and supply chain development.

Solving the Dual Challenge continued

1 (EIA) International Energy Outlook 2021
2 Bloomberg, NEF Energy Transition Investment Themes, Thunder Said 

Energy, McKinsey, Bill Gates’ How to Avoid a Climate Disaster (2021).

  BOT Scraping
We know now that rating 
agency bots are scraping  
sustainability report content 
for their own interpretation 
and dissemination. Through 
automation and AI, bots  
are looking at a company’s 
year-over-year performance  
as well as peer comparisons. 
Their algorithms currently  
lack the ability to track data 
embedded within graphics  
so it is critical to include key 
data you want bots to pick  
up in the report narrative. 
With an increasing focus on 
environmental data factoring 
into a company’s valuation 
and access to capital, it is 
essential to appeal and be 
accessible to both bots  
and humans.

Whatever reporting format you 

utilize, remember to include key 

data you want bots to pick up 

within graphics as well as within 

report narrative. 
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through composition, brevity and adding 
detail where necessary to keep informa-
tion  scannable for all readers — quickly  
communicating the salient points. The 
following pages outline some consider-
ations for making your report content  
more immersive, consumable, and  
resonant with less words.

Good design should always encourage 
readers to explore information rather than 
decipher lengthy amounts of dense copy.

Make complex sustainability ideas more 
understandable and digestible through  
data visualization. Dense data can be 
shared in creative and engaging ways 

Simplifying content 

complexity  

Do MORE  

with LESS
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  Clear Content Organization 

The majority of readers do  
not read a Sustainability 
Report cover to cover.  
Organize information so 
readers can easily navigate  
to areas of interest. For 
instance, create clear  
reporting sections that  
delineate your company’s 
materiality issues. Orches-
trate elements to help the 
reader easily skim through  
the report so they can  
find what they’re looking  
for and follow the most  
pertinent points. 
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2022 Portfolio Company Highlights, At A Glance
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Our Reporting Process Our Climate Update ESG in Our Operations Our Employees
Over 5,700 data points collected from  
34 reporting companies across all funds  
and investment strategies in our annual  
data collection

Increased data collection frequency to  
quarterly reporting for select companies 

Embraced the digital transformation  
and enhanced ESG data management by 
partnering with Quantum Innovation Fund  
company, FigBytes

73% of the water used in Quantum operations 
is non-fresh or recycled water

Quantum companies recycled 229 million 
barrels of water

Quantum companies achieved an average oil 
spill rate of 0.02 bbl/Mbbl

Achieved a methane intensity of 0.08%, 
surpassing our standard of 0.2% for the third 
consecutive year 

>80% of Quantum gas production was  
monitored directly with continuous monitoring 
from Project Canary 

Over 500,000 Quantum components were  
surveyed with optical gas imaging (OGI) cameras

As of May 2023, nearly 900 Quantum wells  
across 7 oil and gas operators have been  
TrustWell™ Certified

Expanded data gathering for social  
performance metrics, and collected data  
representative of 2,644 employees

Among Quantum portfolio companies,  
24% of employees are women and  
29% identified as ethnically diverse

Introduction Global  
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Integrated  
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Portfolio  
Company ESG 
Performance

Portfolio  
Company  
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ESG  
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In addition to considering or deploying continuous methane monitoring, our portfolio  
companies are exploring options to utilize piloted aircraft and drones to complement their 
continuous monitoring and OGI efforts. In 2022, over 500,000 components were surveyed 
with OGI throughout the portfolio. 

Climate Risks & GHG Emissions continued
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TECHNOLOGY TYPE  BENEFITS  TRADE-OFF  OPERATORS

•  Low cost
•  Ability to scan hundreds of sites  

per day
•  Rapidly finds super-emitters

• Only sees large leaks

•  Requires supporting 
groundwork to find 
specific leaks

•  Upfront costs
•  Supply chain  

constraints

Quantum portfolio companies 
are exploring options to utilize 
piloted aircrafts and drones for a 
“top-down” approach to comple-
ment the detailed “bottom-up” 
methods below

Over 80% of Quantum gas  
production monitored  
continuously with  
Project Canary

Over 500,000 Quantum  
components surveyed with  
OGI in 2022

•  Low cost
•  Can scan tens of sites per day
•  Finds smaller leaks than  

aircraft flyovers

•  24/7 live emissions notification 
and quantification

•  Highly-sensitive receptors
•  Embedded data management 

system available to trend leaks

•  Ability to pinpoint  
emission sources

•  Easy to use
•  Regulatory standard

•  Manual surveying re-
quires significant time 
commitment

•  Less effective with 
large footprint

Piloted Aircraft

Facility-Wide  
Continuous Monitoring

OGI Camera

Mobile Monitoring 
(Vehicle or Drone)

Allow open space to balance density, add  
dramatic effect, and elevate the importance 
of key messages. Breathing room makes for 
optimal readability — giving the eye a literal  
rest. White space can also signal that a  
new section or topic is beginning. 

  White Space
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Quantum’s Purpose, Vision & Values
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At Quantum, our purpose,  
vision and values are the  
guiding principles that define  
our commitment to success and  
sustainable growth. We believe  
that by aligning our investments  
with our core principles, we  
can create long-term value for  
our stakeholders, and achieve  
strong financial performance.

Purpose

Quantum’s purpose  
is to advance today’s  
energy ecosystem for  
tomorrow’s sustainable 
world while delivering  
superior risk adjusted  
returns to our investors.

Values

Integrity
We do the right thing, remaining 
true to ourselves and our word even 
when the choice is not easy.

Humility
We understand our place in  
the world, respecting others  
and appreciating the value that  
diversity brings. We willingly  
acknowledge our mistakes  
and limitations.

Discipline
We are thorough and thoughtful in 
our work and decisions, remaining  
intensely focused on achieving our 
firm’s goals and strategies.

Ownership
We are accountable for our  
individual results as well as those  
of our team. We take the initiative  
to make positive things happen,  
not waiting for others to act.

Collaborative
We effectively work together as a 
team, delivering outcomes that  
incorporate the best from everyone. 
We seek solutions that address the 
needs of all stakeholders.

Entrepreneurial
We are creative, competitive,  
flexible and nimble; willing to  
risk failure in order to pursue  
innovative solutions that have 
exceptional results.

Excellence
We are a high-energy organization 
that is committed to being the best 
in whatever we do, always striving 
for exceptional performance results.

Vision 

Use our capital, expertise 
and influence to lead the 
world in addressing energy 
security and climate change 
to improve the lives of cur-
rent and future generations. 
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Energy Poverty Results from a Lack of Energy Access

Energy poverty is the lack of access to affordable and reliable  
energy. Without access to energy, quality of life and life  
expectancy decreases. Energy poverty is a critical problem today, 
impacting billions of people around the world. 

To illustrate energy poverty, the table to the right highlights living  
conditions for the human population across a range of everyday activities. 
These depictions are based on work by the Swedish public health doctor, 
Hans Rosling in his book, Factfulness. Only a fraction of the global popula-
tion, roughly one billion people, experience the living standards that  
many in advanced economies often take for granted. As of 2020, approxi-
mately 750 million people did not have access to electricity and 2.4 billion 
still cooked their daily meals and heated their homes with traditional  
fuels – typically wood, dung, agricultural waste, or charcoal – which results 
in significant indoor air quality issues and a wide range of damaging  
health impacts. 

The World Health Organization (WHO) estimates that over three million 
premature deaths occur each year from indoor use of traditional biomass 
fuels. Energy scarcity also hinders socio-economic development, deepens 
inequality, and restricts basic human rights like access to clean water,  
education, and healthcare. Combined, energy scarcity issues account for 
over 10 million premature deaths worldwide each year. While the world’s 
richest one billion people enjoy modern access to energy, most of the 
world is trying to access more energy. 

As economies transition from low-income to high-income economies,  
energy use per capita increases from 4.6 to 35.3 barrels of oil equivalent 
per annum. Efforts by Organization for Economic Co-operation and  
Development (OECD) countries to restrict energy development in a bid  
to combat climate change could inadvertently cause more harm than good. 
Such measures can increase energy costs, limit access and reliability,  
and perpetuate energy poverty – with significant repercussions for human 
life and development. Therefore, any strategies aimed at limiting emissions 
should also consider their potential impact on global energy poverty. 

The Range of Living Conditions Among the World’s Population1 Energy Use per Annum2
  

(barrels of oil equivalent)
Cooking
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Sources:
1 Hans Rosling, Factfulness; Photos from www.gapminder.com. 
2 The World Bank DataBank, Population Estimates and Projections. Note: Low income, Middle income and  

High income designations based on World Bank country classifications as of December 2022. 
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~1 
billion people

~2 
billion people

~3 
billion people

~1 
billion people

It is important to strike the right balance  
between white space and content density.  
More space can equate to longer report  
lengths and more content density can be  
challenging to read, therefore less engaging.



We remain committed to advancing our Journey to ZERO – striving to achieve zero safety incidents, 
environmental incidents and non-productive time (NPT) all day, every day. For Halliburton, 2019 was an 
exceptional year for our safety and service quality performance. Our total recordable incident rate and NPT 
both improved by over 20 percent – historical bests across our business. These results indicate that we 
reduced the number and severity of incidents, thus improving safety for our employees and decreasing 
delays to customers. We also continued to provide our customers with new technologies that enable  
them to reduce environmental impacts and to work more safely and efficiently in the field. 

Turning to 2020, like other companies in the energy industry and beyond, our business will be impacted  
by the Coronavirus pandemic and the unprecedented decline in commodity prices. Halliburton has 
withstood many challenges in the past and grown stronger as a result; many times in fact over the last  
100 years. I am confident that this time will be no different. Halliburton is a market leader in an industry 
that is essential to the entire world. We have an excellent business, great customers, an outstanding 
workforce and a strong balance sheet. The market will eventually recover. Until then, we will control what 
we can control, continue to deliver on our value proposition, stay focused on safety and service quality, 
exercise capital discipline and work diligently to drive margins, free cash flow and returns. We remain 
committed to preserving the long-term value of our company.

In Closing
As Halliburton enters its next century, disruptions to historical paradigms will present new opportunities 
and challenges for our business. Halliburton has embraced and successfully adapted to change throughout 
its history, and we are ready to thrive as the rate of change accelerates in the future.  

Despite near-term headwinds, we are excited about what the next 100 years will bring for Halliburton.  
We thank our customers for their business and trust, our employees for their hard work and dedication,  
and our shareholders for their support. We are grateful to have all of you with us as we start the next 
century for Halliburton.

JEFFREY A. MILLER  LANCE T. LOEFFLER  LAWRENCE J. POPE  ROBB L. VOYLES
Chairman of the Board,  Executive Vice President  Executive Vice President  Executive Vice President,
President and  and Chief Financial Officer  of Administration and  Secretary and  
Chief Executive Officer  Chief Human Chief Legal Officer
  Resources Officer

ERIC J. CARRE  MARK J. RICHARD  JOE D. RAINEY
Executive Vice President,    President,  President, 
President of Global Business  Western Hemisphere Eastern Hemisphere
Lines, and Chief Health, 
Safety and Environment Officer

“The market will eventually 
recover. Until then, we will 
control what we can control, 
continue to deliver on our  
value proposition, stay 
focused on safety and service 
quality, exercise capital  
discipline and work diligently 
to drive margins, free cash 
flow and returns.”

6

Halliburton // 100 Years

Stakeholder Letter continued
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Company At A Glance

Our Business 
Halliburton is one of the world’s leading oilfield service providers. From our beginnings as a cementing 
company 100 years ago, we have evolved into a global organization that helps our customers maximize 
value throughout their asset life cycles – from locating hydrocarbons and managing geological data, to 
drilling and formation evaluation, well construction, completion and production optimization.

57,024
Employees

80+
Countries

14
Product  
Service Lines 
(PSLs)*

2
Divisions

■ Halliburton responsibility
■ Halliburton and customer company responsibility
■ Customer company responsibility

As a service company to the oil and gas industry, our responsibilities for environmental, social and governance (ESG) 
issues are heavily integrated with those of our customers. This integration, which spans a wide range of activity types 
and locations, may result in ambiguous boundaries as they relate to reporting requirements. This illustration is designed  
to clarify the ESG disclosure and reporting responsibility boundaries for Halliburton.

* PSLs are primarily responsible and accountable for 
strategy, technology development, process development, 
people development and capital allocation.
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Our Business 
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Including a summary or highlight of 
the primary, high-level communication 
points before a new topic or section can 
help readers understand what they’re 
about to read and provides an opportu-
nity for them to dive deeper into the 
content for more detail, if desired. 
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North America

2
Number of countries

25,924
2019 headcount

7
Major technology centers

Latin America

13
Number of countries

7,202
2019 headcount

1
Major technology center

Middle East // North Africa // Asia Pacific

30
Number of countries

15,566
2019 headcount

3
Major technology centers

Europe // Eurasia // Sub-Saharan Africa

38
Number of countries

8,332
2019 headcount

1
Major technology center

At A Glance continued

Drilling and Evaluation Division

Halliburton Product Service Lines (PSLs)

Global Locations

Supporting Both Divisions:

• Baroid
• Drill Bits & Services
• Landmark
• Sperry Drilling
• Testing & Subsea
• Wireline & Perforating

• Project Management

• Artificial Lift
• Cementing
• Completion Tools
• Multi-Chem
• Pipeline & Process Services
• Production Enhancement
• Production Solutions

Completion and Production Division

For more information on our operations and markets served, please refer to the Halliburton website and the 
Company’s 2019 Form 10-K.
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Turning to 2020, like other companies in the energy industry and beyond, our business will be impacted  
by the Coronavirus pandemic and the unprecedented decline in commodity prices. Halliburton has 
withstood many challenges in the past and grown stronger as a result; many times in fact over the last  
100 years. I am confident that this time will be no different. Halliburton is a market leader in an industry 
that is essential to the entire world. We have an excellent business, great customers, an outstanding 
workforce and a strong balance sheet. The market will eventually recover. Until then, we will control what 
we can control, continue to deliver on our value proposition, stay focused on safety and service quality, 
exercise capital discipline and work diligently to drive margins, free cash flow and returns. We remain 
committed to preserving the long-term value of our company.

In Closing
As Halliburton enters its next century, disruptions to historical paradigms will present new opportunities 
and challenges for our business. Halliburton has embraced and successfully adapted to change throughout 
its history, and we are ready to thrive as the rate of change accelerates in the future.  

Despite near-term headwinds, we are excited about what the next 100 years will bring for Halliburton.  
We thank our customers for their business and trust, our employees for their hard work and dedication,  
and our shareholders for their support. We are grateful to have all of you with us as we start the next 
century for Halliburton.

JEFFREY A. MILLER  LANCE T. LOEFFLER  LAWRENCE J. POPE  ROBB L. VOYLES
Chairman of the Board,  Executive Vice President  Executive Vice President  Executive Vice President,
President and  and Chief Financial Officer  of Administration and  Secretary and  
Chief Executive Officer  Chief Human Chief Legal Officer
  Resources Officer

ERIC J. CARRE  MARK J. RICHARD  JOE D. RAINEY
Executive Vice President,    President,  President, 
President of Global Business  Western Hemisphere Eastern Hemisphere
Lines, and Chief Health, 
Safety and Environment Officer

“The market will eventually 
recover. Until then, we will 
control what we can control, 
continue to deliver on our  
value proposition, stay 
focused on safety and service 
quality, exercise capital  
discipline and work diligently 
to drive margins, free cash 
flow and returns.”

6

Halliburton // 100 Years

Stakeholder Letter continued

97292halD2R3.indd   6 4/16/20   11:24 AM

MANUFACTURING

HAZARDOUS 
MATERIALS

OFFICES

REMOTE
OPERATIONS

LOGISTICS

FACILITIES

MAN CAMPS

MAINTENANCE

EQUIPMENT

FUEL

WATER USE IN THE FIELD

PRODUCT

DRILLING MUDS & FLUIDS (RECYCLABLE)

WASTE MUDS & CUTTINGS

LOCAL COMMUNITY

SAND

2019 Annual & Sustainability Report  7

Company At A Glance

Our Business 
Halliburton is one of the world’s leading oilfield service providers. From our beginnings as a cementing 
company 100 years ago, we have evolved into a global organization that helps our customers maximize 
value throughout their asset life cycles – from locating hydrocarbons and managing geological data, to 
drilling and formation evaluation, well construction, completion and production optimization.

57,024
Employees

80+
Countries

14
Product  
Service Lines 
(PSLs)*

2
Divisions

■ Halliburton responsibility
■ Halliburton and customer company responsibility
■ Customer company responsibility

As a service company to the oil and gas industry, our responsibilities for environmental, social and governance (ESG) 
issues are heavily integrated with those of our customers. This integration, which spans a wide range of activity types 
and locations, may result in ambiguous boundaries as they relate to reporting requirements. This illustration is designed  
to clarify the ESG disclosure and reporting responsibility boundaries for Halliburton.

* PSLs are primarily responsible and accountable for 
strategy, technology development, process development, 
people development and capital allocation.

97292halD2R3.indd   7 4/16/20   11:24 AM



EOG RESOURCES

DATA TEAR SHEET1,2

OPERATIONS  2020  2019  2018

	 EOG’s	Total	Gross	Operated	U.S.	Production	(MMBoe)		 328		 361		 306
	 EOG’s	Total	Gross	Operated	U.S.	Natural	Gas	Production	(Bcf)		 721		 764		 640
	 Workforce	Hours	Worked	(millions)	 30		 44		 44
	 Gross	Completed	Wells		 541		 878		 896

ENVIRONMENT  2020  2019  2018

 GREENHOUSE GAS EMISSIONS

 million metric tons CO2e

	 Scope	1	GHG	Emissions	 4.5	 5.3	 5.4
	 Scope	2	GHG	Emissions	 0.4	

 Scope 1 GHG Emissions by Constituent Gas
	 	 	 Carbon	Dioxide	(CO2)		 4.2		 4.9		 4.7
	 	 	 Methane	(CH4)		 0.3		 0.4		 0.7
	 	 	 Nitrous	Oxide	(N2O)		 0.003		 0.004		 0.004

 Scope 1 Emissions by Source
	 	 	 Combustion		 3.6		 3.9		 3.6
	 	 	 Flaring		 0.5		 1.0		 1.2
	 	 	 Pneumatics		 0.1		 0.2		 0.4
	 	 	 Other	Sources		 0.2		 0.2		 0.2

 GHG INTENSITY 

 Scope 1 GHG Emissions in metric tons CO2e/MBoe

	 GHG	Intensity	Rate	 13.6		 14.8		 17.7
	 GHG	Intensity	Rate	by	Source
	 	 	 Combustion		 11.1		 10.9		 11.7
	 	 	 Flaring		 1.6		 2.8		 4.0
	 	 	 Pneumatics		 0.2		 0.5		 1.3
	 	 	 Other	Sources		 0.7		 0.7		 0.7

 METHANE INTENSITY 

	 Methane	Intensity	Rate	(metric	tons	CO2e/MBoe)		 0.8		 1.2		 2.2
	 Methane	Emissions	Percentage	(of	natural	gas	production	only)	 0.08		 0.12		 0.22

 WELLHEAD GAS CAPTURE 

	 Wellhead	Gas	Capture	Rate		 99.6%	 98.8%	 98.4%

      2020  2019  2018

 WATER

	 Total	Water	Used	(MMBbls)		 185		 268		 250
	 	 	 Reuse		 84		 91		 52
	 	 	 	 	 Percent	of	total	 46%	 34%	 21%
	 	 	 Non-Fresh	Water		 65		 111		 105
	 	 	 	 	 Percent	of	total	 35%	 41%	 42%
	 	 	 Fresh	Water		 36		 67		 93
	 	 	 	 	 Percent	of	total	 19%	 25%	 37%

	 Water	Intensity	Rate	(Bbls/Boe)		 0.56		 0.74		 0.82	

 SPILLS

 Bbls, except rate

 Spills Over Five Barrels
	 	 	 Oil	Spill	Volume	 2,081	 3,151	 14,302
	 	 	 	 	 Recovered	 1,379	 2,374	 12,408
	 	 	 	 	 Unrecovered	 701	 777	 1,894

	 	 	 Oil	Spill	Rate	(Bbls/MBoe)		 0.006		 0.009		 0.047
	 	 	 	 	 Recovered		 0.004		 0.007		 0.041
	 	 	 	 	 Unrecovered		 0.002		 0.002		 0.006

 Spills Over One Barrel
	 	 	 Oil	Spill	Volume		 2,514		
	 	 	 	 	 Recovered		 1,612		
	 	 	 	 	 Unrecovered		 902		

	 	 	 Oil	Spill	Rate	(Bbls/MBoe)		 0.008
	 	 	 	 	 Recovered		 0.005
	 	 	 	 	 Unrecovered		 0.003

	 	 	 Produced	Water	Spill	Volume	 14,526	
	 	 	 	 	 Recovered	 8,961
	 	 	 	 	 Unrecovered	 5,565

13.5ZERO
NET

0.06 ZERO 99.8%
GHG Intensity Rate  
by 2025

Ambition for Scope 1 
and Scope 2 GHG  
Emissions by 2040

Methane Emissions  
Percentage by 2025

Routine Flaring by 2025 Wellhead Gas Capture  
Rate in 2021

EOG Emissions Ambition and Targets

ENVIRONMENT

EOG RESOURCES

10 2020 SUSTAINABILITY REPORT  11

OUR PRACTICES
EOG Resources’ approach to envi-
ronmental stewardship is directed 
by the same decentralized structure, 
operational and technological focus 
and innovative culture that drives 
our leadership in the exploration and 
development of unconventional oil and 
gas plays.

No two unconventional oil and gas 
plays are alike. Each is unique and 
therefore requires tailored techniques 
and technology to develop. EOG’s  
decentralized structure fosters 
play-specific innovation to optimally 
develop and maximize the value of any 
given play. Each of our operating area 
offices is continually testing various 
technologies and innovations that are 
most suitable for its unique geology 
and surface area environment. In 
many cases, technology can be trans-
ferred and shared across the company.

The same is true for our efforts to 
minimize our environmental footprint, 
improve the energy efficiency of our 
field operations, reduce overall fuel 
usage and address emissions. We 
essentially have multiple teams across 
each of our operating areas all testing, 
innovating and eventually sharing 
the best environmental stewardship 
innovations, approaches and technol-
ogies. We also work with community, 

Commitment to Environmental Stewardship

We are committed to protecting the environment throughout 
our exploration and development operations – from our initial 
exploration efforts, through the life of a well’s production, to 
reclamation and restoration. 

The following practices are just a few of the efforts EOG undertakes:

DRILLING & COMPLETIONS

• Reducing drilling days
• Limiting disposal of drilling fluids 

through reuse and recycling
• Using reduced emissions  

completions systems
• Minimizing the use of  

chemical additives 
• Minimizing fresh water usage

INFRASTRUCTURE & FACILITIES

• Installing oil, natural gas and water 
infrastructure to reduce truck traffic 
and emissions

• Limiting our overall surface footprint 
with multi-well pads and centralized 
production and compression facilities

• Designing and implementing  
enhanced spill containment and  
mitigation controls

• Real-time, remote facility monitoring 
using Supervisory Control and Data 
Acquisition (SCADA) systems

PRODUCTION

• Recycling produced water for reuse  
in operations

• Minimizing and eliminating emissions, 
including through our:

 • Flaring reduction initiatives
 • Efforts to reduce emissions from 

 pneumatic controllers and pumps
 • Leak detection and repair  

 (LDAR) program

RESTORATION & RECLAMATION

• Revegetating unused acreage during 
reclamation and restoration of well 
sites and facilities

• Partnering with stakeholders to  
restore land in a manner responsive  
to the specific interests of local  
communities and landowners

NEAR-TERM EMISSIONS TARGETS

Reach net zero Scope 1 and Scope 2 GHG  
emissions by 2040.

FRESH WATER INTENSITY RATE

Our consistent focus when sourcing water is to 
reduce fresh water use and implement or expand 
reuse where feasible.

EOG is focused on 
playing a significant 
role in the long-term 
future of energy by  
being among the low-
est cost, highest  
return, and lowest 
emissions producers 
of oil and natural gas.

13.5
0.06
ZERO
99.8%

GHG INTENSITY RATE BY 2025

METHANE EMISSIONS PERCENTAGE BY 2025

WELLHEAD GAS CAPTURE RATE IN 2021

AMBITION

ROUTINE FLARING BY 2025

NET-ZERO

PARTNER IN  
WILDLIFE  
CONSERVATION 
PROJECTS

EMISSIONS PERFORMANCE

We partner with local stakeholders, 
including community groups, government 
agencies and academic institutions, at 
various stages of project development and 
operations to help conserve local habitat 
and wildlife.

EOG is focused on expanding and uti-
lizing reuse infrastructure, which helps 
minimize the use of fresh water.

OF WATER SOURCED FROM REUSE OR  
NON-FRESH WATER SOURCES

39%

REDUCTION

REDUCTION

METHANE INTENSITY RATE

33%
REDUCTION

GHG INTENSITY RATE

8%
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Consider topical issues material to your industry that  
various stakeholders care most about and create snapshots  
to address them. If they are designed in a modular fashion,  
you can easily repurpose that content in other formats such  
as topical tear sheets of information for use in marketing  
or community relations (i.e., water usage, leak detection  
and repair, GHG emissions).

  Topical Snapshots
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Environment ResourcesSocialGovernanceIntroduction

Performance Metrics

   Unit or Formula 2019 2020 2021 2022

OPERATIONS      

Total production (gross operated, 2-stream) BOE (6:1, gas-to-oil ratio) 41,102,411 41,080,064 40,947,409 42,253,583

Oil production (gross operated, 2-stream) Bbls  14,115,232 13,247,713 19,143,245 20,292,417

Wet gas production (gross operated, 2-stream) MCF 114,222,878 129,039,873 130,824,987 131,766,996

Acres of land under management Acres 133,513 133,199 166,064 163,286

Total gross operated wells Number 1,269 1,322 1,644 1,689

Revenue $ (in thousands)  $ 837,281 $ 677,192 $ 1,394,075 $ 1,920,796

EMISSIONS     

Total global Scope 1 GHG emissions  mtCO2e  1,070,077 950,218 708,178 452,106

Scope 2 emissions mtCO2e  20,288 21,578 65,361 70,574

Scope 3 emissions1 mtCO2e  14,572,966 14,450,486 14,719,384 15,524,955

Gross global Scope 1 GHG emissions intensity rate mtCO2e / MBOE 26.03 23.13 17.29 10.70

Methane emissions as a percentage  
of natural gas produced mtCH4 / MCF   0.87% 0.60% 0.32% 0.11%

Methane emissions intensity  mtCH4 / Gross annual production as reported under subpart W (MBOE) 0.50 0.38 0.20 0.07

Percentage of natural gas flared per MCF  Gross annual volume of flared natural gas (MCF) / Gross annual natural gas production 
of natural gas produced (MCF)   1.93% 0.75% 0.73% 1.15% 

Routine flaring MMCF 867 758 945 500

WATER  

Freshwater intensity Freshwater / Gross operated production (BOE) 0.66 0.59 0.58 0.45

Water recycle rate Recycled water (bbls) / Total water consumed (bbls) 35%  19%  26% 49%

SPILLS  

Produced fluid spill intensity  
(secondary containment)  Bbls spilled / 1,000 bbls produced 0.20 0.11 0.02 0.03

Introduction

1  Estimated Scope 3 emissions based on gross operated sales volumes using the Ipieca Category 11 methodology, which incorporates EPA GHG emissions factors. Our Scope 3 estimates are preliminary, and subject to uncertainty, inconsistency, duplication. 
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Stakeholder Engagement
GRI Indicator  Description  Response

102-40 List of stakeholder groups  Our Purpose, p. Inside Front Cover; To Our Stakeholders, p. 4-5;  
  Materiality Assessment, p. 6; Shareholder Engagement, p. 43

102-41 Collective bargaining agreements We are not currently reporting on this indicator.

102-42 Identifying and selecting stakeholders  Our Purpose, p. Inside Front Cover; To Our Stakeholders, p. 4-5;  
  Materiality Assessment, p. 6; Shareholder Engagement, p. 43

102-43 Approach to stakeholder engagement Our Purpose, p. Inside Front Cover; To Our Stakeholders, p. 4-5;  
  Materiality Assessment, p. 6; Shareholder Engagement, p. 43

102-44 Key topics and concerns raised  Materiality Assessment, p. 6

Reporting Practice
GRI Indicator  Description  Response

102-45 Entities included in the consolidated 2020 Form 10K 
 financial statements

102-46 Defining report content and topic boundaries Our Purpose, p. Inside Front Cover; To Our Stakeholders, p. 4-5;  
  Materiality Assessment, p. 6; Goals & Targets, p. 10; ESG Oversight, p. 43

102-47 List of material topics  Contents, p. Inside Front Cover-1; To Our Stakeholders, p. 4-5

102-48 Restatements of information None

102-49 Changes in reporting None

102-50 Reporting period All information presented covers calendar year 2020 unless  
  otherwise stated.

102-51 Date of most recent report September 2021; this is our third report.

102-52 Reporting cycle Annual

102-53 Contact point for questions regarding Back Cover 
 the report

102-54 Claims of reporting in accordance with the Appendix, GRI Content Index, p. 46-48 
 GRI standards

102-55 GRI content index Appendix, GRI Content Index, p. 46-48

102-56 External assurance None

Appendix 
Global Reporting Initiative Content Index cont.

GRI 102: General Disclosures cont.

Appendix 
Environmental Performance Data

Energy Performance
ABSOLUTE CONSUMPTION 2019

(MWh)
2020

(MWh)
Data Coverage

(ft2)
Max Coverage

(ft2)
Total Coverage

(%)

Natural Gas 82,006 58,828 15,011,147  45,740,104 32.8%

Electric 208,250  200,944  32,142,834  67,629,031  47.5%

Total Energy Consumption 290,256  259,772  32,142,834  67,629,031  47.5%

Energy Performance
LIKE-FOR-LIKE CONSUMPTION 2019

(MWh)
2020

(MWh)
Data Coverage

(ft2)
Max Coverage

(ft2)
Total Coverage

(%)

Natural Gas  74,956 50,345 11,734,273 45,740,104 25.6%

Electric  203,419 192,546 29,635,328 67,629,031 43.8% 

Total Energy Consumption  278,375 242,891 29,635,328 67,629,031 43.8%

GHG Performance
Absolute Like-for-Like Emissions

2019
(MTCO2e)

2020
(MTCO2e)

2019
(MTCO2e)

2020
(MTCO2e)

Year-Over-Year
 Change (%)

Scope 1  59,639 51,293 57,518 47,393 -17.6%

Scope 2 (Location Based)  97,660 96,117 93,793 90,242 -3.7%

Total Emissions  157,299 147,410 151,311 137,635 -9.0%

Water Performance
2019
(m3)

2020
(m3)

Data Coverage
(ft2)

Max Coverage
(ft2)

Total Coverage
(%)

Water  97,746,838 127,847,436 67,198,359 67,629,031 99%

Note: Unaudited – Data reflects 2021 GRESB submission.

GRI Standard

Oil and Gas 
Sector  
Standard Disclosures Description Location or Answer

General Disclosures

GRI 2:  
General  
Disclosures 
2021 

Strategy, Policies, and Practices

2-22 Statement on sustainable development strategy Sustainability Report – subsection Foreword: CEO Letter

2-23 Policy commitments Sustainability Report – subsections Social and Governance

2-24 Embedding policy commitments Sustainability Report – subsections Social and Governance

2-25 Processes to remediate negative impacts 2022 Annual Report on Form 10-K; Sustainability Report – subsection Social

2-26 Mechanisms for seeking advice and raising concerns Sustainability Report – subsections Social and Governance

2-28 Membership associations Sustainability Report – subsection Governance

Stakeholder Engagement

2-29 Approach to stakeholder engagement Sustainability Report – subsections Foreword: CEO Letter, Stakeholder Engagement; 
Governance

2-30 Collective bargaining agreements Targa has no collective bargaining agreements

Topic Specific Disclosures

Disclosures on Material Topics

GRI 3: Material 
Topics 2021

3-1 Process to determine material topics Sustainability Report – subsection Foreword: ESG Approach, Stakeholder  
Engagement, About This Report; March 30, 2023 DEF 14A, April 25, 2023 DEFA14A

3-2 List of material topics Sustainability Report – subsection Foreword: ESG Approach, Stakeholder  
Engagement, About This Report; March 30, 2023 DEF 14A, April 25, 2023 DEFA14A

3-3 Management of material topics Sustainability Report – subsection Foreword: ESG Approach, Stakeholder  
Engagement, About This Report; March 30, 2023 DEF 14A, April 25, 2023 DEFA14A

Environmental Topics

GHG Emissions

GRI 3: Material 
Topics 2021

11.1.1 3-3 Management of material topics Sustainability Report – subsection Foreword: ESG Approach, Stakeholder  
Engagement, About This Report; March 30, 2023 DEF 14A, April 25, 2023 DEFA14A

GRI 302:  
Energy 2016

11.1.2 302-1 Energy consumption within the organization Sustainability Report – subsection Safety, Performance Data Table, EIC Template

GRI 305:  
Emissions 2016

11.1.5 305-1 Direct (Scope 1) GHG emissions Sustainability Report – subsection Safety, Performance Data Table, EIC Template

11.1.6 305-2 Direct (Scope 2) GHG emissions Sustainability Report – subsection Safety, Performance Data Table, EIC Template

11.1.7 305-3 Other indirect (Scope 3) GHG emissions Sustainability Report – subsection Safety, Performance Data Table, EIC Template

11.1.8 305-4 GHG emission intensity Sustainability Report – subsection Safety, Performance Data Table, EIC Template

Global Reporting Initiative (GRI) Index

95

Contents

Foreword +

Environmental +

Safety +

Social +

Governance +

Data & Disclosures 84

Performance Data Tables 84 

EIC Midstream Template V2.0 88

Global Reporting Initiative  
(GRI) Index 94

Sustainable Accounting  
Standards Board (SASB) Index  100

Forward-looking Statements

Targa Resources 
2022 Sustainability Report

›‹Data & Disclosures

Show even your tabular content some love. 
Metrics appeal to the rational side of sus-
tainability reporting. Readership of data 
tables and indices content can be greatly 
improved by applying heirarchy to the typog-
raphy, color and table layout. Utilize rules 
and alternating line highlights to enhance 
legibility — your audience will thank you. 

  Tabular Content
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Data visualization 

design  

SHOW,  

 don’t tell
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Create a report concept, or theme, and 
design the data and stories around it to 
create interest and intrigue. Integrate  
the concept through the copywriting,  
photography, graphics, illustrations, etc. 
When a company issues both an annual 

Social
Social Highlights 
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A Great Workplace 
Camden is committed to creating a great working environment that fosters the 
well-being, health and happiness of all associates. Our team members are given 
meaningful opportunities to provide feedback and effect change. Each year 
we participate in the Great Place to Work® Employee Trust Index™ survey to 
measure employee engagement and collect feedback, which leadership carefully 
reviews to determine how to better meet the needs of our team members.

When you join 
the company, you 
are made to feel 
welcome.

I’m proud to tell 
others I work here.

Our facilities  
contribute to a  
good working  
environment.

I feel good about 
the ways we 
contribute to the 
community.

Our executives fully 
embody the best 
characteristics of 
our company.

96%
of employees say 

Camden is a GREAT 
place to work!

98%

97% 97% 97%

97%

National & Regional Awards
Camden has been recognized as one  
of the best places to work nationally and  
in many of our major markets. Our team  
members strive to achieve excellence every 
day and exhibit true teamwork in all they do.

#8  FORTUNE 100 Best Companies  
 to Work For® 2021

#2  FORTUNE Best Workplaces for  
 Hispanics and Latinos 2021

#32  FORTUNE Best Workplaces for  
 Millennials™ 2021

#49  FORTUNE Best Workplaces for  
 Women™ 2021

#1  HOUSTON CHRONICLE  
 Top Workplaces in Houston 2020

#7  PEOPLE Companies that Care® 2021

#25  Glassdoor Employees’ Choice Award 
 2020 Best Places to Work

#29  GREAT PLACE TO WORK  
 Best Workplaces in Texas™ 2021

We have been recognized as one  
of the 100 Best Companies to Work 
For® by FORTUNE Magazine for  
14 consecutive years.

14 YRS Richard J. Campo 
Chairman & CEO 

MFE Hall of Fame Member

One of Most Admired CEOs  
by Houston Business Journal

Malcolm Stewart
President & Chief Operating Officer

CREW Catalyst Award Winner

Laurie Baker
Executive Vice President of Operations

NMHC Racial Equity Taskforce Member

Recent Executive Awards & Recognition

  Theming
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report and a sustainability report, consider  
developing a “companion” concept. This 
shared approach can reinforce your brand, 
and align sustainability communications  
and business strategy/performance —  
while also creating budget, design and 
production efficiencies. 

2017 Annual Report

Strengthening  
our Core

People & Places

2017 Indigenous Relations Report

Strengthening  
our Core

People &  
Communities

2019 Corporate  
Responsibility Report

Open 
Door

Care &  
Responsibility
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the best use cases are for the visual representation of complex 
processes, product inner workings, or methodologies. These 
assets are worth the investment because they break through the 
clutter of pages and pages of mind-numbing text, and are valuable 

An infographic is simply a visual representation of information. 
When done well, it can explain in seconds what would take para-
graphs to explain in text. Infographics are one of the lagging and 
yet most valuable assets you can create for your report. Some of 
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Environmental cont.

Energy, Water & Waste
ENERGY

Camden’s energy conservation programs focus on installing energy-efficient products 
and implementing programs that lower costs and reduce overall energy usage, and we 
are committed to finding other projects and opportunities to reduce our consumption. 
We upgraded to LED lighting in common areas and parking garages for most of our 
portfolio, installed programmable thermostats, and implemented programs, controls 
and more efficient maintenance requirements to further reduce energy costs. We 
continue to actively monitor and improve and/or update HVAC systems utilizing 
property management software to identify and address refrigerant leak management 
and equipment malfunction. We also look for other ways to reduce energy usage by 
pursuing appliance procurement programs, allowing high-efficiency Energy Star 
appliances and products to be purchased more cost effectively through national 
contracts. We are investigating additional energy reduction opportunities and 
savings, including energy procurement services, demand response programs, and  
rate and tax assurance. We also plan to further engage our residents on the 
importance of green awareness and energy conservation.

Secure bicycle  
racks, storage and  
repair stations

LED lighting  
throughout  
the community

Continuous  
exhaust

High-efficiency 
bathroom fixtures

High-quality air filters, exhaust 
fans and ventilation systems

Utilizing Capture Coating™  
in nearly all common area  

HVAC systems

Programmable 
thermostats

Low VOC flooring, paints,  
adhesives and sealants

Efficient building  
envelope materials  
including windows  
and doors

Energy Star®  
certified appliances

Drought tolerant and/or 
native landscaping

Use of reclaimed 
water for irrigation

Rain sensors 
on irrigation 
systems

Submetering for 
water services

Use of  
recycled stone

Recycling containers 
for residents

Energy-efficient 
windows and  
doors

Note: Features shown in illustrations are not available at all Camden communities.

Green Apartments
We also have a feature-rich resident portal, MyCamden, which offers online service requests 
and rent payment options, allowing transactions to be completed in a time-efficient, environ-
mentally friendly manner.

80%+
We also provide waste removal 
and recycling services through 

Valet Living Doorstep® and  
Trash Butler™ in over 80% of  
our communities, resulting in 
operational cost savings and 

increased recycling.

150+
Over 150 electric vehicle charging stations 
across our portfolio.

Electric  vehicle charging stations

  Infographics
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Green Apartments
We also have a feature-rich resident portal, MyCamden, which offers online service requests 
and rent payment options, allowing transactions to be completed in a time-efficient, environ-
mentally friendly manner.

80%+
We also provide waste removal 
and recycling services through 

Valet Living Doorstep® and  
Trash Butler™ in over 80% of  
our communities, resulting in 
operational cost savings and 

increased recycling.

150+
Over 150 electric vehicle charging stations 
across our portfolio.

Electric  vehicle charging stations

Versatile Sustainability Report Design Principles 3  DATA VISUALIZATION DESIGN

© Savage Brands  //  22

or concepts for infographics, start the brainstorming and design 
process early on. Depending on the complexity of the message  
or content, weeks or even months are required to produce  
custom, complex infographics from concept to completion.

beyond the report because they can be utilized across a variety  
of media. It’s important to understand these assets can take time 
to concept, design and produce — often requiring ideation, input 
and approval from multiple stakeholders. If you have some ideas 

Headlines and  
subheads ease  
tension when  
reading, allowing 
readers to skim  
content and land  
on points of  
interest.

Callouts provide  
a visual cue that 
the information  
highlighted is 
important.

Icons can visually 
explain a process, 
instantly commu-
nicate a topic, and 
take up less space 
than copy.
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Environmental cont.
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ENERGY

Camden’s energy conservation programs focus on installing energy-efficient products 
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Green Apartments
We also have a feature-rich resident portal, MyCamden, which offers online service requests 
and rent payment options, allowing transactions to be completed in a time-efficient, environ-
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increased recycling.

150+
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Energy-efficient 
windows and  
doors

Note: Features shown in illustrations are not available at all Camden communities.

Green Apartments
We also have a feature-rich resident portal, MyCamden, which offers online service requests 
and rent payment options, allowing transactions to be completed in a time-efficient, environ-
mentally friendly manner.

80%+
We also provide waste removal 
and recycling services through 

Valet Living Doorstep® and  
Trash Butler™ in over 80% of  
our communities, resulting in 
operational cost savings and 

increased recycling.

150+
Over 150 electric vehicle charging stations 
across our portfolio.

Electric  vehicle charging stations
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Environmental cont.

Energy, Water & Waste
ENERGY

Camden’s energy conservation programs focus on installing energy-efficient products 
and implementing programs that lower costs and reduce overall energy usage, and we 
are committed to finding other projects and opportunities to reduce our consumption. 
We upgraded to LED lighting in common areas and parking garages for most of our 
portfolio, installed programmable thermostats, and implemented programs, controls 
and more efficient maintenance requirements to further reduce energy costs. We 
continue to actively monitor and improve and/or update HVAC systems utilizing 
property management software to identify and address refrigerant leak management 
and equipment malfunction. We also look for other ways to reduce energy usage by 
pursuing appliance procurement programs, allowing high-efficiency Energy Star 
appliances and products to be purchased more cost effectively through national 
contracts. We are investigating additional energy reduction opportunities and 
savings, including energy procurement services, demand response programs, and  
rate and tax assurance. We also plan to further engage our residents on the 
importance of green awareness and energy conservation.

Secure bicycle  
racks, storage and  
repair stations

LED lighting  
throughout  
the community

Continuous  
exhaust

High-efficiency 
bathroom fixtures

High-quality air filters, exhaust 
fans and ventilation systems

Utilizing Capture Coating™  
in nearly all common area  

HVAC systems

Programmable 
thermostats

Low VOC flooring, paints,  
adhesives and sealants

Efficient building  
envelope materials  
including windows  
and doors

Energy Star®  
certified appliances

Drought tolerant and/or 
native landscaping

Use of reclaimed 
water for irrigation

Rain sensors 
on irrigation 
systems

Submetering for 
water services

Use of  
recycled stone

Recycling containers 
for residents

Energy-efficient 
windows and  
doors

Note: Features shown in illustrations are not available at all Camden communities.

Green Apartments
We also have a feature-rich resident portal, MyCamden, which offers online service requests 
and rent payment options, allowing transactions to be completed in a time-efficient, environ-
mentally friendly manner.

80%+
We also provide waste removal 
and recycling services through 

Valet Living Doorstep® and  
Trash Butler™ in over 80% of  
our communities, resulting in 
operational cost savings and 

increased recycling.

150+
Over 150 electric vehicle charging stations 
across our portfolio.

Electric  vehicle charging stations

Illustration provokes 
intrigue by telling a  
visually succinct story.

infographic elements

Color, type and 
layout formulate  
a data hierarchy 
that makes an 
infographic easy 
to navigate and 
the various levels 
of information 
easy to discern.  
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   Photography

While there are efficiencies and cost savings in stock photos, there is no substitution for  
photography shot with the actual people who contribute to your company’s efforts and 
of those who are impacted by it. Use heroic and professional photography of real employees  
who perform the actions you tout, actual customers who are successful because of your efforts,  
or suppliers that have helped you along your sustainability journey.
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2023 Sustainability Report
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Environment ResourcesSocialGovernanceIntroduction

Our Role in the Future of Energy CONTINUED  

Introduction

Supporting the Lower Carbon Transition 

As the IEA states, the “landscape of the oil and gas industry is diverse, meaning there is 

no single strategic response” for supporting a low carbon transition. However, a variety of 

approaches (specific to a company’s circumstances) must be developed for the industry to 

reduce emissions and improve environmental performance.1 

Vital Energy, through target setting and strategic planning, has identified and started  

implementing measurable emissions reduction initiatives. In fact, the company has already 

achieved two of its three 2025 emissions reduction targets, reducing Scope 1 GHG and 

methane emissions intensities by 59% and 87% respectively since 2019.2 

We are proud to be the first operator in the Permian Basin to have a portion of our produc-

tion certified as TrustWell™ Responsibly Sourced by Project Canary. In 2023, we expanded 

our certification and continuous emissions monitoring programs to cover our near-term 

development program, representing approximately 60% of our gross operated oil produc-

tion. Additionally, 80% of our 2022 certified volumes achieved a Low Methane Rating.  

Vital Energy was the first company to earn this rating, demonstrating our continued  

commitment to reducing GHG and methane emissions associated with our operations. 

 

We are confident that our remaining 2025 and 2030 emissions reduction targets are  

achievable by continuing our focus on:

• Converting to non-vent pneumatic devices

• Electrifying our field operations, where feasible

• Expanding digital technology and emissions monitoring to cover more facilities 

• Increasing the frequency of our on-site leak detection and repair program

• Reducing flaring through third-party offtake, where feasible

59%
Reduction in  

GHG Emissions Intensity

87%
Reduction in  

Methane Intensity 

42%
Reduction  

in Routine Flaring 

1   IEA, “Oil and Gas Industry Needs to Step Up Climate Efforts Now,” January 20, 2020. 

2  Please refer to our performance metrics table for the data used to calculate these percentages.

reductions since 

2019



Given the wide variety of  
audiences for sustainability 
reports — from investors to 
employees to customers and 
more, you will need to find  
creative ways to acknowledge 
and demonstrate the perfor-
mance and improvement 
you’ve made for each stake-
holder based on their respec-
tive interests. They each have 
different goals and interests  
in mind, so visually show  
the story through their lens. 
This storytelling approach 
moves heartstrings while 
demonstrating your sustain-
ability impact. 

At CenterPoint Energy, we’re dedicated to 
making people’s lives more comfortable, 
productive and enjoyable. For more than 150 
years, our employees have delivered safe and 
reliable energy, and today we serve millions of 
customers from the Gulf Coast to the Great 
Lakes. Our brand promise is Always There, 
and our employees take great 
pride in being our customers’ 
trusted energy partner.

A SHARED IMPACT ON

ENVIRONMENT
Environmental stewardship is 
an integral part of our overall 
corporate responsibility approach.

A SHARED IMPACT ON

EMPLOYEES
Our results are achieved through 
the skills, knowledge and talents 
of employees across our company.

A SHARED IMPACT ON

CUSTOMERS
We are committed to 
delivering reliable service to 
all our customers – residential, 
small business, commercial 
and industrial. 

300+
employees serving 

in volunteer 
leadership positions

employee 
volunteer hours

130,000+

e and enjoyable. For more than 150 
employees have delivered safe and 
ergy, and today we serve millions of 
from the Gulf Coast to the Great 
brand promise is Always There,
ployees take great 
ng our customers’ 

ergy partner.
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A SHARED
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Our results a
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A SHARED IMPACT ON COMMUNITIES
As a company and as individuals, we are committed to making a 

positive difference in the communities where we live and work.

Jon Yi 
Cypress, Texas

Rick Koite 
Little Rock, Arkansas
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A SHARED IMPACT ON

SAFETY
We are committed to sustaining 

a strong safety culture.
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    Stakeholder Interests



At Oasis, we believe that the future success of our company hinges 
on our ability to help meet critical energy needs in ways that are  
innovative, safe, environmentally responsible, and profitable – for 
the long-term benefit of all our stakeholders. It is consistent and  
aligns with our long-held cultural value: Do The Right Thing. While 
this is our first sustainability report, it is certainly not the  
beginning of our sustainability journey.”

– FROM LETTER TO STAKEHOLDERS

“

Do the Right Thing  
Oasis discovered a series of rock cairns – human-made 
stacks or mounds of rocks. Rock cairns have been built 
by cultures for many purposes, including monuments, 
burial sites, navigational aids or ceremonial grounds. 
After consulting local tribes and landowners, the cairn 
was not deemed historically significant. However, 
Oasis still took steps to protect the cairn, relocating 
the pad and building a fence around the cairn.

Great Opportunity  
Oasis made significant invest-
ments in pipeline infrastructure 
and nearly 100% of its water 
and crude oil is transported  
via pipeline. Eliminating trucks 
from local roads reduced GHG 
emissions and decreased safety 
hazard exposure  for employees, 
vendors and communities. 

We all Succeed Together  
Oasis worked with local government, regulators, industry groups,  
and landowners in Williston, North Dakota, to develop infrastructure  
for a new airport. During construction, awareness surfaced that  
the use of an existing county road as the main route would result  
in significantly more road traffic near production facilities and  
private homes. Stakeholder engagement led  to a mutually-beneficial  
alternative – construction of a new road, improving traffic flow and  
boasting an impressive view of the airport.

City Improvement

Road infrastructure 

and community 

development

Landowners Benefit 

Airport development  

and area beautification 

Oasis Becomes a  

Part of the Community 

Employees engrained in the community

“ Since its inception, Oasis has fostered a culture that authentically  
lives its core values. We rely on our shared values to guide our everyday 
actions and decisions, and we believe that our commitment to those  
values ultimately reflects what is important to us as a company,  
as individuals and as an industry.” 

 Niko Lorentzatos
 Executive Vice President, General Counsel and Corporate Secretary

352,000
TRUCKLOADS ELIMINATED

+
Williston Wins –  
Benefitting all Stakeholders

 Core Values

• Do the Right Thing

• Be Passionate

• We all Succeed Together

• Great People Plus 
 Great Assets Equal 
 Great Opportunity

Use your values to set direction 

and navigate your ESG  journey. 

When you demonstrate alignment 

and walk the talk, you build trust 

and credibility with stakeholders.

Remember that sustainability is not a standalone effort,  
but a natural extension of your corporate strategy —  
and so too should be  
your creative strategy.  
Sustainability reports  
offer an opportunity  
to amplify your brand  
by demonstrating your  
company’s purpose  
and values. That doesn’t  
necessarily always  
involve a green color  
palette and a granola  
bar aesthetic. Look for  
ways to respect and  
convey your brand’s  
visual identity, tone  
and personality. 

For instance, don’t  
relegate values to a  
mere listing. Values  
are foundational and  
as such, they should  
directly relate to how  
you’ve delivered on  
objectives and made  
them real within your  
organization — give   
them visual prominence. 

     Amplifying Your Brand
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Beyond Sustainability Report Design
To avoid greenwashing, a company must always do what it says.  
To help align words with actions, Savage helps clients:

Connect sustainability priorities with your purpose so that you have a clear,  
consistent and credible narrative that enables you to make strategic business  
decisions, derive compelling stories and tie sustainability to your brand.

Not only communicate, but activate by building consensus, buy-in, and  
engagement among key stakeholders. When you communicate your commit-
ment and create experiences that align with those intentions, you encourage  
others to support the goals of your transformation. Then, a myriad of critical  
issues (i.e. core values embodiment, safety, diversity & inclusion, human capital 
management, etc.) are addressed through the daily behaviors of every person  
in your organizational network — not just leaders or managers.

Share your impact by effectively communicating commitments, progress  
and results in both printed and digital sustainability reports. Any report will  
be successful when created to make the information accessible, relevant,  
and engaging. This will make your report stand out, capture attention, and  
communicate to stakeholders that you’re taking action to address their needs  
and expectations.

Contact us:  
Learn more about how Savage can help you on your reporting journey:

savagebrands.com I sustainability@savagebrands.com I 713.522.1555 

Versatile Sustainability Report Design Principles 

contact

4203 Yoakum Boulevard, 4th Floor 

Houston, Texas 77006

713.522.1555 

visit savagebrands.com 
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